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Clients



LinkedIn growth
strategies

Personal branding

Employer branding

Company content

LinkedIn growth strategies

Paid
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Showing Value -
Expertise

Establishing and
Achieving Goals

Increase Exposure
for Your Employer

Crisis
Management

Investors
Attraction

Strong Personal Brand 

Why do you need to take care of your personal brand?



Personal brand

REPUTATION
=





Everyone’s personal
LinkedIn profile

represents their
employer’s company

Strong Personal Brand 

A strong profile attracts 2
times more profile views

and encourages a potential
customer to contact you

2x



Strong personal brand

A MUST WHEN IT COMES
TO EARNING TRUST

Of Decision-Makers say that Thought
Leadership can be effective in enhancing

their perceptions of an organization

89%

COMPELLING CONTENT
INFLUENCES B2B SALES

Of Decision-Makers say that Thought
Leadership can be effective in

influencing their purchasing decisions

49%



Strong Personal Brand 



Strong Personal Brand 



Strong Personal Brand 



Strong Personal Brand 
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More than 900m members in 200 countries and regions worldwide*
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Today, power is gained
by sharing knowledge,
not hoarding it

Dharmesh Shah,
HubSpot's Cultural Code

""



Employer
Branding
Activities

LinkedIn content

LinkedIn messaging

LinkedIn Engagement

Articles 
Posts 

LinkedIn Lives 
Audio events
Newsletters

Messaging:
Potential clients

Potential new hires
Potential collaborators

Shares / Repost
Comments 

Likes 
Tagging others 

The Strategies



50%

30%

20%

How much?

The Strategies

Employer
Branding
Activities

LinkedIn content

LinkedIn messaging

LinkedIn Engagement

Articles 
Posts 

LinkedIn Lives 
Audio events
Newsletters

Messaging:
Potential clients

Potential new hires
Potential collaborators

Shares / Repost
Comments 

Likes 
Tagging others 



Organization's
Mission &

Values

Desired 
Brand
Image

Human Resource
Management
System

Culture/Coworker
Influence
Leaders/Managers

Advertising & PR 

Customer feedback

Sources/Modes
of Messages

 
 

Internal
Formal

Informal

External
Formal

Informal

Employee's
Psyche

 
 
 
 

Knowledge
of Desired

Brand Image
 
 

Psychological
Contract

Employer 
Brand
Image

Position of
Organization and
its Offerings in
Customers' Minds

Turnover

Employee
Satisfaction

Customer Layalty

Favorable
Reputation

Outcomes
 
 
 

Adapted from: Miles, S. J., & Mangold, G. (2004). A conceptualization of the employee branding process. Journal of
Relationship Marketing, 3 (2/3), 65-87.

Feedback



1 day 5
people

5
posts

13.000
views

Example - IT Company in Denmark



Personal story + tipsTeam

Examples

Events



Examples

StatisticsEngaging with the audience



Examples

Company news Sharing knowledge Trends



GET YOUR
FREE EBOOK
Copywriting guide for your
personal content on LinkedIn

https://www.linkedist.com/copywriting-for-linkedin-ebook
https://www.linkedist.com/copywriting-for-linkedin-ebook
https://www.linkedist.com/copywriting-for-linkedin-ebook


Get inspired by other companies – EY



Get inspired by other companies – Starbucks 



Get inspired by other companies – Vinted
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Content types

Outsource links
Video 
Picture
Documents
Audio events 
LinkedIn LIVE 
Articles
LinkedIn polls
Text
Newsletters

https://www.linkedin.com/feed/update/urn:li:activity:7029811121389731840


Educational
 content

Recommended content strategy:

4

Promotional
content

Company insights
- Personal

company stories -
Work culture

1 1



Practical ideas
by themes

Educational

Work culture

Promotional content

- Newest trends in your industry;
- Why should everyone take advantage of

the existing technology?
- What tech solutions have you loved

lately?

- What does it mean to work 
at your company?

- Benefits of flexible workplace;
- How do you keep the motivation high in

your company?

- Offer a free consultation;
- 5 reasons why you should try

our product/service;
- How can your solution help businesses?



Cloudvisor Industry: IT/Software



Nordic Secondary Fund Industry: Venture Capital & Private Equity 



Nordic Secondary Fund



is included in this FREE
eBook!

1 MONTH
CALENDAR EXAMPLE

https://www.linkedist.com/linkedin-marketing-strategy
https://www.linkedist.com/linkedin-marketing-strategy
https://www.linkedist.com/linkedin-marketing-strategy
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Search Qualification Presentation

Closing the 

deal

Follow up

Overcoming 
Objections



Prospect Labs
Expandi
Phantombuster
Octopus CRM
DUX-Soup
LUSHA

Leadfuze
Apollo
Zopto
Meetalfred
Weconnect
Reply.io

Other tools:

Datanyze
Salesflow
Salesloop
Wiza
Linkedfusion



Let's wrap it up!



LinkedIn growth
marketing strategies

Personal branding

Company content

Employer branding

LinkedIn growth marketing strategies

Professional online presence
Thought Leadership

Content strategy
Competitor analysis

Humane way of communicating

Internal workshops
Ambassador program

LinkedIn messaging campaigns

Paid  LinkedIn Ad Campaigns
Personal Posts Sponsoring



https://bit.ly/Linkedist-Certificate

Get your certificate

https://bit.ly/Linkedist-Certificate


COURSES ACADEMY

www.LinkedistCoursesAcademy.com

Code for 20% OFF course:

Code is available until the 11th of July

http://bit.ly/lca-spiecius


Q&A

www.linkedist.com
contact@linkedist.com

Kotryna Kurt 

LinkedIn: 
Instagram: 
Twitter: 
Email: 

     Kotryna Kurt
         @kotryna.kurt
  @KotrynaKurt
contact@linkedist.com

LinkedIn: 
Facebook:
Instagram: 

Linkedist
   Linkedist
    Linkedist


