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Kotryna Kurt

LinkedIn: Kotryna Kurt
Instagram: @kotryna.kurt
Twitter: @KotrynaKurt
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Strong Personal Brand

Why do you need to take care of your personal brand?

2 @

Showing Value - Increase Exposure Establishing and
Expertise for Your Employer Achieving Goals
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Crisis Investors



Personal brand
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Strong Personal Brand

S

Everyone’s personal
LinkedIn profile
represents their
employer’'s company

2xX <>

A strong profile attracts 2
times more profile views
and encourages d potential
customer to contact you
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Strong personal brand

A MUST WHEN IT COMES
TO EARNING TRUST

@
89%

Of Decision-Makers say that Thought
Leadership can be effective in enhancing
their perceptions of an organization

COMPELLING CONTENT
INFLUENCES B2B SALES
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49 %

Of Decision-Makers say that Thought
Leadership can be effective in
influencing their purchasing decisions




Strong Personal Brand

Connected Circles
Banco Santander Ana Botin, Chair
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Avg. Engagement !

more engagement

www.connectedcircles.net




Strong Personal Brand

Connected Circles

Volkswagen Herbert Diess, Chairman

more engagement

wwrw.connectedcircles.net




Strong Personal Brand

Connected Circles

Jesper Brodin, CEO

more engagement

www.connectedcircles.net




Strong Personal Brand

Average Comments - Brands & Leaders

+5,628%

Spanx
+335%

Coolblue
+866%

Volkswagen AG
+12003%

The School of Life Amsterdam
+1130%

European Central Bank
Banco Santander [JEl +1900%
Danone |1 +265%
IKEA +444%
Tier Mobility +538% @ Brand
Vodafone [J] +74% @ Leader

0 200 400 400 800

Company

Brands and Leaders



More than 900m members in 200 countries and regions worldwide*

21M+

Canada |

I
19M+

Mexico

199M+

United States

| Europe
UK 35M+ Portugal 4M+
France 26M+ Romania 3M+
Italy 17M+ Sweden  4AM+
DACH 19M+ CzechRep. 2M+
Spain 16M+ Finland 1M+
Netherlands 1M+ Ireland 2M+
Belgium 4m+ Poland 5M+
Denmark 3M+ Norway 2M+

2
13M+ 1 | fae

1101M+

‘59M+

Chinese Mainland*

3M+

Republic of Korea

L 13M+

Turkey | .
3M+ | | Japan
11 M+ Morocco ‘ 1 1 - d
Colombia 7EM+t 6M+ 2M+ | 2M+
_ BYP UAE Hong Kong (SAR) Taiwan
63M+ [ g g
Brazil 6M+ 7M+ 1 J 11M+
GM Nigeri ' | SaudiArabia ‘ The Philippines
e Igeria Singapore | |
Chile | 3IM+ SM"‘
I Kenya Malaysia 2M+

' 10M+

South Africa

10M+

Argentina

| New Zealand

13M+

Australia '

*Membership numbers are updated quarterly after Microsoft Earnings. * Numbers reflect InCareer app membership as of December 2021.
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Today, power is gained
by sharing knowledge,
hot hoarding it

Dharmesh Shah,
HubSpot's Cultural Code



The Strategies Atticles

Posts
LinkedIn Lives
Audio events

LinkedIn content Newsletters

Messaging:
Potential clients
Potential new hires
Potential collaborators

Employer
Branding LinkedIin messaging
Activities

Linkedin Engagement Shares [ Repost
Comments
Likes
Tagging others




The Strategies Atticles

Posts
LinkedIn Lives
Audio events

LinkedIn content Newsletters

Messaging:
Potential clients
Potential new hires
Potential collaborators

Employer
Branding LinkedIin messaging
Activities

Linkedin Engagement Shares [ Repost
Comments
Likes
Tagging others

How much?



Organization's
Mission &

Values

sources/Modes ( Employee’'s ) Outcomes
of Messages Psyche
Internal Position of
Formal Organization and
e Human Resource {"Knowledge ™ its Offerings in
. Management of Desired : Customers’ Minds
e System : Brand Image : il
—— Informall g [ K e Turnover
BEELR | - cuiture/coworker || Image
Influence {Psychologicql‘g Employee
 Leaders/Managers Contract Satisfaction
External Customer Layalty
Formal
e Advertising & PR Favorable
Informal Reputation
e Customer feedback \ J
T .
0
Feedback

Adapted from: Miles, S. J., & Mangold, G. (2004). A conceptualization of the employee branding process. Journal of

Relationship Marketing, 3 (2/3), 65-87.




Example - IT Company in Denmark
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Mindaugas Mikalajinas - 15t
@ CEQ & Board member at S inance & SME Bank
CR.)

Just a few minutes ago | was talking on the stage at #StartupFair. Connect
2022 about #StartUp #bootstrapping and what challenges it brings.

Events

...See more

Gigvanni Proietta « 141 2EE
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Deividas Matacianas - 1st o
Technical Data Analyst @ Sunrise | Board Member of Al Association of ...
® 2o ®

How much internet content will be generated by Al until
2025? What do you think? @& @ #

The authgr can see how you vote. Learn more

less than 50% g% 40%
50-80% &7 38%
More than 80% & 22%

126 votes = Poll closed

Engaging with the audience

Nigls B. Chistiansen [ « 3rde + Fallow
G ®

Today we released our results for the full year of 2022 It was a big milestone yeas
ter the LEGD Group. We celebrated our 30th annmversary and reached morne
children with LEGO® play than ewer before. | am very proud of the LEGO team al
over the world, The results reflect their amazing creatnaty, commatment. and
bedrrwork.

Riad all abaut it here — httpsfinkd.in/ePCIBEVS

#LEGOGroup #LearningThroughPlay #lustimagine

2022
Financial highlights

+1_7%

iy i

‘P+5%

‘_ Biarket thare grew globally

Building a Positive

L sustainable future impact

1st
<1%

Statistics




Vytautas Kubilius - 1st e
try Director | Estonia, La ia at Google
w-®

Immersive View on Google Maps looks insanely cool!

Rolling out in Los Angeles, London, New York, San Francisco and Tokyoe later
this year with more cities coming soon.

#GoogleMaps #googleio2022

Company hews

+ Follow

hat many managers mifiertable talki

mental health.

How to Handle a
Confidential
Conversation with
a Team Member

Sharing knowledge

£y Mindaugas Bruzas ua » 2nd + Follow »-*

Je:.®

3 macro [l Al trendsfyl from McKinsey - and why they matter f

topped the list, f

I Srd

INg Carr

5 AlS0 DLING Used DY o

Q3an i

tomer sentiment and agent performance. Usi =] both

Trends

So, in case you

ersational interfaces (chatbots) featured promi

i CONEACT Canters.

ter

nently as




GET YOUR
FREE EBOOK §

Copywriting guide for your
personal content on Linkedin

COPYWRITING
FOR LINKEDIN

CREATE CONTENT THAT BUILDS
YOUR PERSONAL BRAND
(r 6 ready-to-use Linkedin post tcrnplutcs)

DOWNLOAD HERE



https://www.linkedist.com/copywriting-for-linkedin-ebook
https://www.linkedist.com/copywriting-for-linkedin-ebook
https://www.linkedist.com/copywriting-for-linkedin-ebook

Get inspired by other companies — EY

+ Follow ==+

I'm hiring! EY Canada's Brand, Markeling & Communications team is
adding a Social Media Coordinator: https:{fgo.ey.com{3w7tLEY

S8 more

Be part of our team.
It's where #YouBelong.

Appiy for open campus positions today

ece s 19 commants « 4 shares

'a Harpreet Pannum LLB and LLM - 2r + Follow ++-

Happy South Asian Heritage Manth

+ Follow =++- Meet Krupa, Darryl and Tanveer, members of the EY South Asian ..see more

0, Ally Walke - 3rd+
l Brand cialist at EY Canada
. ed + @

5d »

| can, without a doubt, say that my past year+ at EY Canada has been an
incredibly rewarding and fulfilling experience. | work on innovative and fun
projects AND get to work alongside some of the best and suppo ...see more

r . .
We're hiring
Come join EY Canada’s Brand,
Marketing and Communications team

et

CCan 3 comments - 4 shares

ecess

LINKEDIST



Get inspired by other companies — Starbucks

Sudeep Shrestha - 3rd + Follow *++

5 Kuwalt
- ® @ Christopher Allison + Follow *++ g Yahaira | Vergara - 3rd+ + Follow =+«
: ahume stere man: cn regional dirsctor of o
Everyday choose your “best version” te bring out at werk and create that -® d - @
extraordinary “best mements® to our partners. So proud of myself and my partners!! | set a goal to improve our customer Today | nake 3 years in connacting over coffes in a differsnt kind of

connection scores, and we exceeded that goal by 2 points, while

. S8 MOre = & & & ey
simultanecusly being #1in sales and transactions in the district! ...see more

company. I'm super blessed to do what | truly love in driving impact through
the lens of humanity while uplifting each other every day. Thank ..see more

EOP 134 25
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Get inspired by other companies — Vinted

Tomas Pugaciauskas - 2nd + Follow =+ O i Lt .
o

InfoSec Governance Lead @ Vinted | Looking for Info..

amo - ® 1AM, BCM, 1S0... and tons of other abbreviations are used daily in large
organizations. Here, at Vinted, the Identity and Access Managemaent team is

a part of the Information Security and we are looking for a new

Our team keeps growing: we now have two Chief Security Doggos, version

L T
) 'gh‘h‘:

|
§

1.0 and beta version 1.1,
w288 more

i

4 comments - 2 shares

LINKEDIST
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Content types

e QOutsource links
e Video

e Picture

e Documents

e Audio events

e LinkedIn LIVE

e Articles

e LinkedIn polls

e Text

e Newsletters

How is spending changing
in pubs and bars?

miiiiiil
-t ®

Virted
Future Sirong |5 back! m kot

Join us next Friday when hosts Nicky Garcea and Lindsey iy """

@ B NEWSLETTER
Communlty pulse

:3:""'“""" £ quartarly sound up of news. insights and success stories

PEET PP e from the Tesonet community.

Event ended

u e
-lumstmn-g Episode 42 m =, Tpmn.r )


https://www.linkedin.com/feed/update/urn:li:activity:7029811121389731840

Recommended content strategy:

4 L 1

Company insights
Educational - Personal Promotional

content company stories - content
Work culture




Practical ideas
by themes

- Newest trends in your industry;
- Why should everyone take advantage of
Educational the existing technology?
- What tech solutions have you loved
lately?

- What does it mean to work
at your company?

Work culture - Benefits of flexible workplace;
- How do you keep the motivation high in
your company?

- Offer a free consultation;
- 5 reasons why you should try
our product/service;
- How can your solution help businesses?

Promotional content



Cloudyvisor

2 Cloudvisor

FINLAND -

-~

ED Cloudvisor WS
CLIENT SPOTLIGHT

re:lnvent 2021 Recap:
Hottest News from AWS

SIS &

Tonis Piblakas Julius Gregorauskas
Solutions Architect 3t AWS  CEOatCloudvisor  Customer Success Manager
at Cloudvisor

Jonas Jovaitas

Industry: IT/Software

P -
€ Cloudvisor

JOIN US NOW

QuickSight Bl +
AWS Engineer

~
) Cloudvisor

"Pay attention to the cost

+» optimization options available
;’\ to everyone who is using AWS -
= B2B Marketing Project Manager i this mlght saveyoua lot of
= Account-Based Marketing Specialist q
= Operations Assistant
* Senior DevOps

money down the road."



Nordic Seconda ry Fund Industry: Venture Capital & Private Equity

o o

Peter Sandberg

te Our investment o

. .
- criteria

Nordic Secondary Fund

acquires stake in ' S

#OurTeam ! Target \
. Companies .

Strong founders

-~ S _ Is your business
Kaidi Ruusalepp ready to go Thomas Helms

Founder & CEO at Funderbeam

£ FUNDERBEAM to the next level? ) avaLLONE




Month 1

Nordic Secondary Fund

Month 2

Month 3

Analytics

689

Search appearances

347
Unique visitors

124

New followers

3.9K
Post impressions

36
Custom button clicks

a 78%

a 234%

a 218%

a 140%

Analytics

788
Search appearances @

davs

407

Unigue visitors

213

New followers

13.7K
Post impressions

55

Custom button clicks

a 104%

bl

a 42.3%
a 317.6%
A 537.3%

ey

A 83.3%

Analytics
Last 30 day activity
743

Search appearances 9
Last 7 days

A 14.1%

637 A 71.7%
Unique visitors

199 0%
New followers

15.3K A 24.3%
Post impressions

96 4 88.2%

Custom button clicks




1 MONTH e

CALENDAR EXAMPLE

is included in this FREE

eBook!

LINKEDIN

MARKETING

DOWNLOAD HERE



https://www.linkedist.com/linkedin-marketing-strategy
https://www.linkedist.com/linkedin-marketing-strategy
https://www.linkedist.com/linkedin-marketing-strategy

Tools
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Crystal ® Wi

Search Qualification

() textio

QEOpenAI

tome

Presentation

mem

Overcoming
Objections

Closing the

Q@ @@OpenAI
QEOpenAI

FET

"

{_} synthesia

nggmmnwmﬂy

deal Follow up

@ﬁOpenAI

o.. Al Connections



Other tools:

e Prospect Labs e Leadfuze e Datanyze

e Expandi e Apollo e Salesflow

e Phantombuster e Zopto e Salesloop

e Octopus CRM e Meetalfred e Wiza

e DUX-Soup e \Weconnect e Linkedfusion

LUSHA e Reply.io



Y

Let's wrap it up!



LinkedIin growth marketing strategies

Linkedin growth
marketing strategies

Personal branding

Employer branding

Company content

Professional online presence
Thought Leadership

Internal workshops
Ambassador program
LinkedIn messaging campaigns

Content strategy
Competitor analysis
Humane way of communicating

Linkedin Ad Campaigns
Personal Posts Sponsoring




Get your certificate 1

https://bit.ly/Linkedist-Certificate

S

CERTIFICATE

YOUR NAME

has successfully completed

Personal Branding on Linkedin


https://bit.ly/Linkedist-Certificate

LINKEDIST

COURSES ACADEMY

Code for 20% OFF course:

"SSA20"

Code is available until the 11th of July

www.LinkedistCoursesAcademy.com


http://bit.ly/lca-spiecius

LINKEDIST

www.linkedist.com
contact@linkedist.com
LinkedIn: Linkedist

Facebook: Linkedist
Instagram: Linkedist

Kotryna Kurt

LinkedIn: Kotryna Kurt
Instagram: @kotryna.kurt
Twitter: @KotrynaKurt

Email: contact@linkedist.com




