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RentaPR

Public Relations on Demand

Why do Start-ups need Public Relations ?

* Increasing their network or reaching new markets/ investors/ influencers

« Brand building - brand management - brand strengthening

» Raising interest in the company

» Creation of transparency and trust: #Loyalty

* Promoting positive recognition of the company = increasing its acceptance

* Reputation Management
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Rent a PR

Public Relation

X /,J,,_,/f’

PUBLICITY IS ABSOLUTELY
CRUCIAL. A GOOD PR
STORY IS INFINITELY

VORE EFFECTIVE
THAN A FRONT PAGE AD.

SIR RICHARD BRANSON

. ) N

CURZON
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RentaPR

What PR challenges do Startups face? Public Relations on Demand

Missing Budget
Missing Know-how
Missing Communication Tools and Channels

Missing Journalist / Media Network
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RentaPR

What PR challenges do scientific & technological Startups facerusicreitions on pemand

1. Enormous pressure to stand out in the crowd, as no industry values brand
image more than the technology industry.

2. Missing press network & know-how in practising PR.

3. Strong industry jargon.

4. Social Media — How to tell a tech / scientific story on SoMe?
SoMe offers great opportunities as you can listen to what your
followers are saying and turn it into a PR campaign.

5. Tech / Scientific facts & Storytelling: Two worlds meet!

How does one develop an appealing visual story through content?
How does one streamline, simplify and translate technology/science into tangible customer

benefits?
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RentaPR

Practicing PR: a phase of four steps

Networking and
Raising Awareness ‘ Fostering From push to pull Media Coverage

with Target Media " ‘ Relationships with : Communication

Journalists
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Press Release 4.0 — General Rules
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Title thatis informative and catchy

Lead summarizing the article

Paragraphs (short)

Quotes

Boilerplate

/
4

\_ Contact /
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RentaPR

Public Relations on Demand

Content is king: Content has to be convincing,
interesting, understandable, and unique.

Do not mix up PR and Marketing: The News-
character is relevant.

The maximum is 450 words. Don't forget
subheadings and write short sentences. Use as
little technical jargon as possible.

Title & Lead are the most relevant to get a foot into
the journalist's door. The Lead text is an executive
summary of the whole media release story.

Keywords improve the online visibility of your
message to your focused stakeholders.

Include links to websites, photos (downloadable),
videos, and Social Media channels.

85 % of journalists appreciate multimedia press material because it gives them

more options when reporting.
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Press Release 4.0 - Content Rules PuBE Rblations o Demand

It is all about the story, but what is the story?
The 5 W questions guide text drafting
What is the USP ? What makes your story unique?
Ask yourself: Is this really news?

Does the topic fit into the current social, political or economic
discussion?

Always write in the third person and in the present tense.
Never write with: "I, We..."
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Public Relations on Demand

Great story, but WHY is nobody listening to us?
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RentaPR

Journalists said....because the Press Release: Public Relations on Demand

...already fizzles out in the subject line
...Is too technical or not newsworthy
...does not fit the medium

...comes at the wrong time

...Isimpersonal

...comes as a Word document
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Public Relations on Demand

Journalists: "The Unknown Being"

Journalists are important and necessary in building
public opinion

Journalists report on news, but also pass on
subjective opinions and comments themselves

Journalists are "hunters". They "hunt" for good topics.

Journalists comply with the Journalist Code of Ethics:
principles of freedom of the press, sanctions and
violating the code of ethics.
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How do journalists conduct their research ? RentaPR

Nachrichtenagenturen

PI'@SSE’IHI(U?”[IH(_]i?l'l

Bi dHChE’HEXDEI't@H

Unternehmens- / Pressesprecher

Themenvorschlage via E-Mail

Vertreter einer PR-Agentur

Kunden einer Marke / eines
Unternehmens

Unternehmenswebseite

Unternehmensblog

Social Media-Kanale des Unternehmens

er Befragten

Source: Statista 2022
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How can one capture the attention of a journalist?
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Do your homework before you contact journalists! Renta PR

Public Relations on Demand

What is new or unique about your story?

Why should the readership of my target medium be interested? (Added value)

Has the medium ever taken up your topic or a comparable one before?

What is the current hook that you could tie in?

Carefully "knock on the door" - build up a good list of arguments!

Keep it simple. Help the journalist understand the big picture. Explain in one sentence what
makes the story so unique (Elevator Pitch).

Define the next steps with the journalist. Will he get back to you? Should an interview take place,

will you send him documents, etc.?

COPYRIGHT: RENT A PR AG




RentaPR

Networking With journalists Public Relations on Demand

Communicate openly, credibly, self-critically, and regularly with journalists.

Build up a network of contacts.

Do not pressure! If they do not consider your news relevant, do not criticize them!
Respond quickly to media inquiries - respect the editorial deadline!

Consider the daily schedule of newspaper editors (before 9.00 am)

Press material should always be prepared in a user-friendly manner.

Cooperation with journalists should be based on a good partnership.

As a contact partner for the media, one should always be reachable via phone or e-mail!
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Paid or Earned Media?
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Public Relations on Demand

Paid Media

«Wir sind gut durch die Corona-
Krise gekommen»
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Paid Media

ADVANTAGES:

You get what you pay for! Absolute control over the style and content of the story as well as the
timing of publication.

Big Data and Al make it easy to target potential audiences, which can lead to Brand Awareness and
increased traffic.

DISADVANTAGES:

Paid Media is expensive and funded by the marketing budget.

Readers' perceptions of Paid Media may be somewhat skewed, which could change the impact and
affect brand credibility.
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Public Relations on Demand
Von Markus Kasanmascheff 28 JAN 2019

Earned
Media

Prasident von Schweizer Bitcoin Association startet Schule fiir Bitcoin-Entwickler

MACHRICHT

Schule for Bit

w auf eine neue Stufe bringen und die
rogramm erganzen. Den Auftrag ihrer Bitcoin-
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. Renta PR
Earn ed Med |a Public Relations on Demand

ADVANTAGES:
Organic publications can have a positive impact and lead to brand awareness and credibility.
Brand strengthening / Image strengthening

DISADVANTAGES:

Journalists are not easy to reach. Even after the PR advisor has approached a journalist several times, it
may still lead to nothing.

If the journalist's briefing was not good, the article can also have a negative impact and/or contain false
statements.

Risk of incorrect reporting increases, because you have no direct influence on the content. A good
briefing and relationship with the journalist are necessary and beneficial.
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How to manage critical media requests?
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Renta PR
NO Comment = An Opt|on’? Public Relations on Demand

« Challenging questions? Stay calm and level-headed.
 Build up trust and confirm your feedback.

« Check facts internally before you answer.

* Never lie!

 Try to gain time but stick to the timeline.

« Do not delete social media posts - and if so, never
without an explanation.

« Don’t forget to take note of the contact details
of the journalist & media channel.

Nothing is "off the record.» Don‘t say anything you don‘t want to read in the media, including when the
interview is officially finished.
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Public Relations on Demand

Metaverse
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Public Relations on Demand

The Future of PR is here: Press conferences in the Metaverse

» Practising Public Relations in the Metaverse: Press Conferences in the Metaverse

» Press conferences become a 360-degree experience for journalists, investors, clients, and other
stakeholders

« Sustainability: holding a press event with journalists from all over the world — without anyone
having to travel — Let them easily experience your brand’s product or potential.

«The future of conference/video calls will be one that marries the online and physical
world so seamlessly that we no longer use binary definitions.»
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Annex ublie Relations an Demand
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Public Relations on Demand

Media Tools

Press Release

Media Distribution List
Media photos

Press Kit

"Off the record" Talks
Interviews
Professional articles
Open letters

Round Table Talks

Press Conferences
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Public Relations on Demand

Press Conferences

Planning

« Date: The best time is in the morning, as journalists write and edit their texts in the afternoon.
« Timing: Media representatives should be invited about 1 to 2 weeks before the event.

« Location: Centrally located and easily accessible for participants.

« Duration: Maximum 1 hour.

» Procedure: Welcome and Introduction to the participants by the press officer, speeches,
opportunity for questions, possible photo opportunities.

 Invitation: What, when, where? Short thematic introduction, CV of the speaker(s).
Agenda and contact details for feedback.
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PreSS Kit - Content Public Relations on Demand

The Press Kit is generally used for events and press briefings.
Within, the journalist should find everything they need for their

reporting:

Background texts / Fact Sheets
Brief portrait of the company
Programme of the press event
Curriculum vitae of the speakers
Press photos

Previous media contributions
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Social Media Schedule

These are the Best Times to Post on Social Media

1pm-2pm
7am-10am 11am-1pm
11 am-1pm

12pm-2pm

Gam-9am

10am-Tiam 17am-12pm

Gam-1Tam

2y daily

3x daily

1x daily

Sx daily

Tx daily

2x daily

1x daily

2 daily

Every
7 days




Example Press Release:

Press release

13/9/2022

Rent a PR concludes cooperation agreement with Zreality, enabling
press conferences in the metaverse with immediate effect.

(Zurich/Ka: 1) Access to the is complex and expensive, which is why it is
so far used almost exclusively by large companies. The Zurich and Verbier-based PR agency
Rent a PR, which has been providing on-demand public relations and communications consulting
for five years and has been accepting Bitcoin payments since 2019, is setting another milestone with
cooperation and press conferences in the metaverse.

The new service covers all the processes companies use to contact their various
stakeholders. From press conferences and product presentations to general meetings, what
was previously done in person is now also possible in the metaverse. ‘| am very pleased that
we are partnering with Zreality and look forward to working with the professional,
international team in the future,’ says Brigitte Kaps, CEO & founder of Rent a PR.

The technology partner Zreality is a German company specialising in events, communication, and
collaboration in virtual space. ‘The metaverse is not just a trend: it has been used productively
by companies in the form of virtual and augmented reality solutions in many fields of
application such as sales and training for some time. Press conferences are now an
additional exciting way for companies to engage with the market,” says Michael Neidhfer,
CEO & co-founder of Zreality. 'We are very much looking forward to working with Rent a
PR as a pioneer in this field.”

Press conferences: more efficient, larger target group, more sustainable - and
timeless

Press conferences held in the metaverse have numerous benefits, both for companies and
participants. “The fact that many companies find it hard to get journalists to attend their press
conferences is partly due to a large amount of time it takes," says Kaps. There is no need to
travel to and from press conferences in the metaverse. Interested parties can log in and participate
in the event via avatar, regardless of where they are, even without using virtual reality glasses. It is
also possible to record the event so that it can be attended at a later point in time. And, of
course, there are no limits to the number of attendees in virtual space. The potential of the
brand or a product can be experienced at first-hand

COPYRIGHT: RENT A PR AG

Tailor-made PR Advisory on d d instead of exp thly retainers

As always with Rent a PR, businesses also only pay for what they need with the new
service. The tailor-made offers, available either as packages or subscriptions, enable start-
ups and SMEs to keep the costs and time investment required within manageable limits,
says Kaps. 'In cooperation with Zreality, our service enables companies to take their first
steps in the metaverse and spark the interest of international journalists.’

About Renta PR

Rent a PR AG is headquartered in Zurich with an additional location in Verbier (Switzerland), and was
founded in 2017. The international PR agency collaborates with around 30 communications
freelancers worldwide and advises start-ups and medium-sized companies on communications and
media issues, IPOs, and much more. More information can be found at w apr.ch.

Media contact: Brigitte Kaps +41 79 289 20 42

v f

About Zreality

Zreality GmbH develops B2B salutions for the metaverse using the ‘Zreality Grids' cloud platform —
easy-to-use 3D, virtual and augmented reality software for companies to connect people in virtual
spaces. Zreality Grids is the best all-in-one solution to enable people to work, meet and learn in
immersive 3D environments. Zreality Grids offers virtual communication and collaboration with avatars
in highly realistic 3D environments, as well as real-time 3D content management, and can be used on
any web-based device, such as a smartphone, tablet, PC, Mac or virtual reality glasses. Zreality
supports over 100 major brands, including IBM, BASF, DHL, and ZDF, and has offices in
Kaiserslautern, Luxembourg and New York. More information at y de

RentaPR

Public Re

lations on Demand




RentaPR

Legal BaSiCS Of PR Public Relations on Demand

Basic requirements: Sensitive handling of information, data, citations.
References: Copyright for use of photos / image rights / clarify copyrights.
Imprint / liability for publications and websites, newsletters etc.

Stick to GDPR (General Data Protection Regulation) conformity.

PR managers must keep an eye on various legal fields. There is no uniform media law. However,
legal principles from different codes apply.

Laws that play a role:

Grundgesetz/ Basic Law (esp. Art. 5 GG), Copyright Act (UrHG);  Art Copyright Act (KUG), Civil
Code (ZGB), Telemedia Act (TMG); Unfair Competition Act (UWG) etc.

Link to Presserat
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Kontaktdaten

Rent a PR AG

Obere Zaune 16, 8001 Zurich
Brigitte Kaps (CEO & Founder)
Tel. +41 79 2892042

mail@rentapr.ch rentapr.ch

i o

Vor fiinf Jahren lancierte finews.ch die Rubrik finews.first.

Seither haben 180 Autorinnen und Autoren darin ihre
Meinung zu Finanz- und Wirtschaftsthemen gedussert.

und Autc
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der liber die Tag

enwahl frei. Die
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WORLDWIDE EDITION
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Dream?

T IN THE SPOTLIGHT WITH -

= - Brigille Kaps
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for Self-Love

FOUNDER AND CEO OF

. EXECUTIVEPR.CH AND RENTAPR.CH

So kommunizieren Chefs
Corona-Regeln erfolgreich
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Media articles Rent a PR

Brigitte Kaps: «How CEOs Use Diplomacy»
Friday, 17 dune 2022 16:00

To build and keop their contacts — or at least not dostroy them —, and keop their carcers
intact, the CEO of today must master the art of diplomatic communication, Brigitte Kaps.
writes in an essay for finews. first.

Brigitte Kaps: «Warum CEOs Hilfe annehmen soliten»
Katogorie: Finanzplatz Froltag, 17. Januar 2020 16:00

.

Dass emaotionalo Ausbriiche bel Managem immer haufiger vorkommen, hat seine gutan
Gronde: Die Umlautgeschwindigkait von Informationan, akute Krisen und die Volatilitat
der Mirkte stoiger den Stresslevel oft ins Unermessliche, schreibt Brigitte Kaps auf
finews first.
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Rent a PR erméglicht nzen im Metaverse

Redaktion

» f

28 |

Hllfe zur Selbqtvermarktu ng

Die PR-Firma
Farner lanciert
die Abteilung

Kommunikation.

Handelszeitung 2017

Diesen Artikel finden Sie online unter:
ntps:/fvevrwwallstreet-online.de

wallstreet:online

Rent a PR schliesst Kooperationsvertrag mit Zreality
und ermdglicht ab sofort Pressekonferenzen im
Metaverse.

Zirich/Kaiserslautern, 13, September 2022 /PRNewswire/ -~ Der Zugang zum Metaverse ist aufwandig
und kostenintensiv, entsprechend sind bisher fast nur Grossunternehmen vertreten, Die in Zirich und
Verbier ansassige PR-Agentur Rent a PR, die bereits seit fiinf Jahren Public Relations- und
Kemmunikationsberatung auf Abruf anbietet und seit 2019 Zahlungen in Bitcains akzeptiert, setzt mit
der Kooperation und Pressekonferanzen im Metaverse einen weiteren Meilenstein,

- Michael Neidhsfer, CEQ & Co-Founder from Zreality

Das neue Angebot umfasst samtliche Vorgange, die Untemehmen nutzen, um mit ihren verschiedenen
Stakeholdern in Kontakt zu treten, Ob ader
Produktvorstellungen: Was bisher vor Ort erfolgte, \Sl ab mlan auch im Metaverse maglich. «Ich freve
mich sehr, dass wir Zreality als Kooperationspartner gewinnen konnten und auf die zukinftige
Zusammenarbeit mit dem professionellen, international titigen Teams, so Brigitte Kaps, CEO &
Griinderin von Rent a PR.

Technologiepartner Zreality ist ein deutsches Unternehmen, das sich auf Events, Kommunikation und
Zusammenarbeit im virtuellen Raum spezialisiert hat, «Das Metaverse ist nicht nur ein Trend, sondern
wird bereits seit geraumer Zeit produktiv von Unternehmen in Form ven Virtual und Augmented Reality
Lasungen fir viele Anwendungsbereiche wie Vertrieb oder Schulungen genutzt.. Pressekonferenzen
sind nun eine weitere spannende Méglichkeit fiir Unternehmen, mit dem Markt in Kontakt zu treten»,
sagt Michael Neidhéfer, CEQ & Co-Founder von Zreality, «Wir freuen uns sehr auf die
Zusammenarbeit mit Rent a PR als Pionier in diesem Bereich.»

Schweiz =

PR-Expertin kritisiert Ent-
fernung des Likes

Brigitte Kaps, CEO und Griinderin von «Rent a
PR» schétzt das Vorgehen von Patrizia Laeri als
«emotional und uniiberlegt» ein. Das liege an der
Natur der Sache — das Thema «Sexismus in den
Medien» habe sich nun emotional bei allen
Beteiligten sehr hochgeschaukelt. Grundsatzlich
miisse man sich im Vorfeld iiberlegen, welche
Reaktion ein Tweet oder ein Like bei welchen
Interessengruppen hervorrufen konne.

«Eine nachtréagliche Léschung eines Tweets oder
eines Likes sollte immer die letzte Option sein
und schnellstens transparent begriindet werden»,
so Kaps. Aus PR-Sicht empfehle Kaps, zum Like
zu stehen und mit einem Quéntchen Humor und
viel Empathie zu erlautern, warum und in
welchem Kontext das Like erfolgt sei.

Unternehmensfiihrung

Als «Social CEO»
in die digitale Zukunft

Unsicherheiten. Der Beitrag zeigt, w
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rungsqu
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PRTipps fur Grunderlnnen

Als Granderin hat Fra sllc Hinde
Fronten des eigenca Business aktiv, Off bleibt dabei die
aus Zeitoot ol leblendem Netrwerk auf der

R-Profi ay
el PR i Medicinsrheit betreibien kinnco.
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Massnahmen solfte man sich
in Sachan PR folkussisren und
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