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PR is dead? Long live PR!
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Goals
• Introduction to Public Relations, tools &

channels

• PR challenges of technological and
scientific Start-ups

• Tips & Tricks of media work

• The "Unknown Being": Journalists

• Press Release 4.0: Editorial & content rules

• "Paid Media" or "Earned Media"?

• How to manage negative media

• The Future of PR: The Metaverse 

• Q & A's
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SOURCE.: Data Science 
Insights
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• Increasing their network or reaching new markets/ investors/ influencers

• Brand building - brand management - brand strengthening

• Raising interest in the company

• Creation of transparency and trust: #Loyalty

• Promoting positive recognition of the company = increasing its acceptance

• Reputation Management
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Why do Start-ups need Public Relations ?
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What PR challenges do Startups face?
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• Missing Budget

• Missing Know-how

• Missing Communication Tools and Channels

• Missing Journalist  / Media Network



What PR challenges do scientific & technological Startups face?
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1. Enormous pressure to stand out in the crowd, as no industry values brand 
image more than the technology industry.

2. Missing press network & know-how in practising PR.

3. Strong industry jargon.

4. Social Media – How to tell a tech / scientific story on SoMe? 

SoMe offers great opportunities as you can listen to what your 

followers are saying and turn it into a PR campaign.

5. Tech / Scientific facts & Storytelling: Two worlds meet!

How does one develop an appealing visual story through content?

How does one streamline, simplify and translate technology/science into tangible customer 

benefits?



Practicing PR: a phase of four steps
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Press Release 4.0 – General Rules
 Content is king: Content has to be convincing, 

interesting, understandable, and unique.

 Do not mix up PR and Marketing: The News-
character is relevant.

 The maximum is 450 words. Don't forget
subheadings and write short sentences. Use as
little technical jargon as possible.

 Title & Lead are the most relevant to get a foot into 
the journalist`s door. The Lead text is an executive 
summary of the whole media release story.

 Keywords improve the online visibility of your 
message to your focused stakeholders.

 Include links to websites, photos (downloadable),
videos, and Social Media channels.

85 % of journalists appreciate multimedia press material because it gives them
more options when reporting.
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Press Release 4.0 - Content Rules

I t is all about the story, but what is the story?

 The 5 W questions guide text drafting

 What is the USP ? What makes your story unique?

 Ask yourself: Is this really news?

 Does the topic fit into the current social, political or economic 
discussion?

 Always write in the third person and in the present tense.
Never write with: "I, We..."
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Great story, but WHY is nobody listening to us?
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Journalists said….because the Press Release:

 …already fizzles out in the subject line

 …is too technical or not newsworthy

 …does not fit the medium

 …comes at the wrong time

 …is impersonal

 …comes as a Word document
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Journalists: "The Unknown Being"

• Journalists are important and necessary in building 
public opinion

• Journalists report on news, but also pass on 
subjective opinions and comments themselves

• Journalists are "hunters". They "hunt" for good topics.

• Journalists comply with the Journalist Code of Ethics: 
principles of freedom of the press, sanctions and 
violating the code of ethics.
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How do journalists conduct their research ?

Source: Statista 2022
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How can one capture the attention of a journalist?

Quelle: pexels.com
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Do your homework before you contact journalists!

•  What is new or unique about your story?

•  Why should the readership of my target medium be interested? (Added value)

•  Has the medium ever taken up your topic or a comparable one before?

•  What is the current hook that you could tie in?

•  Carefully "knock on the door" - build up a good list of arguments!

•  Keep it simple. Help the journalist understand the big picture. Explain in one sentence what

makes the story so unique (Elevator Pitch).

•  Define the next steps with the journalist. Will he get back to you? Should an interview take place,

will you send him documents, etc.?
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Networking with journalists

 Communicate openly, credibly, self-critically, and regularly with journalists.

 Build up a network of contacts.

 Do not pressure! If they do not consider your news relevant, do not criticize them!

 Respond quickly to media inquiries - respect the editorial deadline!

 Consider the daily schedule of newspaper editors (before 9.00 am)

 Press material should always be prepared in a user-friendly manner.

 Cooperation with journalists should be based on a good partnership.

 As a contact partner for the media, one should always be reachable via phone or e-mail!
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Paid or Earned Media?
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Paid Media

Quelle: Sonntagszeitung 11.10.2020
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Paid Media
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ADVANTAGES:

You get what you pay for! Absolute control over the style and content of the story as well as the
timing of publication.

Big Data and AI make it easy to target potential audiences, which can lead to Brand Awareness and 
increased traffic.

DISADVANTAGES:

Paid Media is expensive and funded by the marketing budget.

Readers' perceptions of Paid Media may be somewhat skewed, which could change the impact and 
affect brand credibility.



Earned 
Media
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Earned Media
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ADVANTAGES:

Organic publications can have a positive impact and lead to brand awareness and credibility. 

Brand strengthening / Image strengthening

DISADVANTAGES:

Journalists are not easy to reach. Even after the PR advisor has approached a journalist several times, it 
may still lead to nothing.

If the journalist's briefing was not good, the article can also have a negative impact and/or contain false 
statements.

Risk of incorrect reporting increases, because you have no direct influence on the content. A good 
briefing and relationship with the journalist are necessary and beneficial.



How to manage critical media requests?
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No comment - An option?

• Challenging questions? Stay calm and level-headed.

• Build up trust and confirm your feedback.

• Check facts internally before you answer.

• Never lie!

• Try to gain time but stick to the timeline.

• Do not delete social media posts - and if so, never 
without an explanation.

• Don’t forget to take note of the contact details 
of the journalist & media channel.
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Nothing is "off the record.» Don‘t say anything you don‘t want to read in the media, including when the
interview is officially finished.



Metaverse
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The Future of PR is here: Press conferences in the Metaverse
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• Practising Public Relations in the Metaverse: Press Conferences in the Metaverse

• Press conferences become a 360-degree experience for journalists, investors, clients, and other 
stakeholders

• Sustainability: holding a press event with journalists from all over the world – without anyone 
having to travel – Let them easily experience your brand’s product or potential.

«The future of conference/video calls will be one that marries the online and physical
world so seamlessly that we no longer use binary definitions.»  

•



Annex
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Media Tools

•  Press Release

•  Media Distribution List

•  Media photos

•  Press Kit

•  "Off the record" Talks

•  Interviews

•  Professional articles

•  Open letters

•  Round Table Talks

•  Press Conferences

Source: PR News 2017
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Press Conferences

Planning

• Date: The best time is in the morning, as journalists write and edit their texts in the afternoon.

• Timing: Media representatives should be invited about 1 to 2 weeks before the event.

• Location: Centrally located and easily accessible for participants.

• Duration: Maximum 1 hour.

• Procedure: Welcome and Introduction to the participants by the press officer, speeches, 
opportunity for questions, possible photo opportunities.

• Invitation: What, when, where? Short thematic introduction, CV of the speaker(s). 
Agenda and contact details for feedback.
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Press Kit – Content

The Press Kit is generally used for events and press briefings.

Within, the journalist should find everything they need for their

reporting:

 Background texts / Fact Sheets

 Brief portrait of the company

 Programme of the press event

 Curriculum vitae of the speakers

 Press photos

 Previous media contributions
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Example Press Release:
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Legal Basics of PR

 Basic requirements: Sensitive handling of information, data, citations.

 References: Copyright for use of photos / image rights / clarify copyrights.

 Imprint / liability for publications and websites, newsletters etc.

 Stick to GDPR (General Data Protection Regulation) conformity.

 PR managers must keep an eye on various legal fields. There is no uniform media law. However, 
legal principles from different codes apply.

 Laws that play a role:

 Grundgesetz/ Basic Law (esp. Art. 5 GG), Copyright Act (UrHG); Art Copyright Act (KUG), Civil 
Code (ZGB), Telemedia Act (TMG); Unfair Competition Act (UWG) etc.

 Link to Presserat: Ratgeber_D.pdf (presserat.ch)
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Kontaktdaten

Rent a PR AG

Obere Zäune 16, 8001 Zürich 

Brigitte Kaps (CEO & Founder) 

Tel. +4 1 79 2892042

mail@rentapr.ch rentapr.ch
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Media articles Rent a PR
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Annabelle 2019Handelszeitung 2017

KMU Magazin 2020


